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INTRO



Typeface: Myriad

Category: Sans-serif

Classifications: Humanist

Designers: Robert Slimbach, Carol Twombly
Foundry: Adobe Type
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Humanist sans-serif types have
subtle organic shapes and mono-
tone color, balanced by varying
letter widths and open counter
shapes. The voice of human-

ist sans-serif types is warm and
friendly without the cool direct-
ness of realist sans-serifs faces like
Akzidenz Grotesk or Univers. A
readable and friendly face, Myriad
works well for both text and dis-

play typography.



Since the launch of the eMac in
2002, Myriad has been replacing
Apple Garamond as Apple

Computer’s corporate font. It is now
used in all of their marketing and
on their products (See Apple

typography). More recent iterations
of the iPod (from the iPod photo
onwards) have used Podium Sans,



which has similarities with Myriad H
(as opposed to Chicago), for their I POd
user interface. Another humanist

sans-serif typeface, Lucida Grande
is used as the system font for
Apple’s Mac OS X operating system.

Myriad is also used in the corporate
identity of Wells Fargo and Modern
Telegraph as their primary headline
typeface.
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An Expanded Type Family

Adobe’s commitment to the suc-
cessful implementation of Open-
Type technology, as well as the
popularity of Myriad, made it a logi-
cal candidate for expansion into the
Myriad Pro family.

Its large glyph set covers a broad
range of international require-
ments, while consolidation of all

of Myriad Pro’s glyphs into single
roman and italic fonts provides

users with increased typographic
control. The result is a family that
gives designers and typographers
a powerful set of tools for solving

the myriad design problems en-
countered in modern typography.



Asymmetrical Composition

In the world of contemporary sans ing multiple weights and widths
serif typography, where the order- is common, the diff erent typo-
ing of complex information us- graphic voices of Myriad Pro work



together beautifully. When used in dynamic options for typographic
conjunction with other typefaces, expression.
Myriad Pro’s varied palette off ers



A Refined Sans Serif Design




The design of Myriad Pro is straightfor-
ward and non-idiosyncratic making it
ideal for creating sophisticated typo-
graphic arrangements where simplicity
and clarity are required. Myriad Pro pro-
vides a system of fonts that can be ap-
plied to a broad typographic spectrum,
from corporate identity and web page
design to advertising typography and
text composition. This highly adaptable
family is equally at home for text and
display setting. The clean optically bal-
anced shapes, carefully crafted letter-
forms, precise letterfi t, and extensive
kerning make this unifi ed family highly
readable and give pages an exception-
ally even color.




The Design of Myriad



In 1992, the Myriad design team initially
included Adobe’s Fred Brady, Robert
Slimbach, Sumner Stone and Carol
Twombly. The team examined existing
sans serif designs and made trial pencil
drawings, computer sketches, and test
fonts to determine the design direction
of Myriad. A collaborative approach
helped to ensure that the Myriad family
maintained a clear, objective quality,
without idiosyncrasies that might be
introduced if only one designer worked
on the project.
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Drawing, digitizatign, and desi
work was split betfween Slimbach and

Twombly and was completed in two

</



Brady, Slimbach and Twombly contin-
ued to meet for weekly discussions,
examining and evaluating Myriad as it
evolved through the design process. In
the later stages of design development,
members of the Adobe Type Advisory
board also reviewed Myriad.
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For the additional glyphs in Myriad Pro,
work was again divided up among a
small design team that included Fred
Brady, Christopher Slye, Robert Slim-
bach, and Carol Twombly. Greek and
Cyrillic characters were added to the
family, as well as a signifi cant number of
Latin glyphs and accented characters.
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