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/ Highly Productive.
' Uniquely Relevant.
Extremely Effective.

Progressive Profitable Printing @
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Making direct marketing relevant,
etfective, and profitable.

Why change traditional direct marketing
methods?

Effective marketing is about reaching the right person at
the right time with a message that is relevant to them. For
decades, marketers have been using direct marketing

as a tool to achieve this goal with varying degrees of
success. Sent in bulk and with little consideration to the
target audience's preferences, a lot of direct marketing
has been based on the premise that if you reach enough
people, someone might be interested.

Here are some inferesting facts about the state of
advertising and traditic nal direct marketing:

* 85% of advertising n¢ ss unnoticed
* 38% of marketing k ‘e now moving fo direct marketing -
yet only 1-3% of i act mail (DM) draws a response
* 48% of marketin im they value DM if the
messaaes are ro
<rs
«e digital

proa.

Digital technology transforms direct marketing
into a highly effective tool

In the US alone, full-color, personalized direct mail is expected
to reach 12 billion pages in 2011 and 26 billion pages

by 2012 and later — quickly becoming the largest color

digital application. Driven by the growth of instant, online
communication and changing expectations of internet-age
consumers, marketing messages must be relevant, timely, and
attention-getting; this is especially true for print communication.
Today's HP Color Inkjet Web Press delivers a platform that
provides the flexibility and cost-effectiveness for marketers to
communicate in this way to a mass audience via print.

The effectiveness of personalized direct mail is well documented
and meets the objectives of today's direct marketing
professionals:

* Responders to personalized direct mail spend more money with
average order sizes increasing up fo 24% and higher

* DM using full-color Variable Data Printing (VDP) has a 36%
higher response rate, while cost per response is 54% lower and
sales increase by 93%

* The CMO Council stated that personalized, relevant, and precise
customer communication is the #1 strategy used fo drive greater
revenue from existing customers (CMO Council Research 2009)

* Personalization alone provides a 20% uplift in customer response
rates (PODI 2010)

Full-color digital technology can also simplify production

processes by consolidating a two-step printing process into a

single-pass, all-digital workflow. In doing so, pre-printed forms

can be eliminated and time-to-market can be accelerated.



Now you can create better targeted messaging, make

it more relevant, and dramatically increase response

rates. By offering more dynamic, personalized pieces,

you can create greater value and profit when compared

to traditional, static mass mailers. You can also save

costs with the HP Inkjet Web Press family. For example,

digital production's single print process significantly

r duces waste and simplifies management while

hieving outstanding print quality with HP Thermal Inkiet
nology and media solutions. And all this is done at
speed.

' fake advantage of new revenue opportunities
operatina expenses by confidently migrating
o effective, full-color VDP

thermal Inkjet Technology, HP’s portfolio
inkjet products delivers breakthrough
avings unprecedented for the industry. The
industry can leverage new opportunities
while . ' operations with versatility, productivity,

and perfor..

Print on existing low-cost paper stock

Unique HP Bonding Agent technology provides
flexibility—print on the low-cost, standard uncoated
offset media you're using today, and get outstanding
image quality and durability. This unique, colorless liquid
technology is applied by inkjet prior to other color, and

Keep press downtime and maintenance expense to a
minimum

Achieve consistent print quality while minimizing
downtime. Realtime process monitoring and diagnostics
support a fault-tolerant design by transferring printing
from nozzles that are not operating within specifications
to their redundant good nozzles.

Remarkable quality at full press speed

Deliver uncompromising print quality, consistency,
performance, and value. Produce double-sided, full-color
halftone printing at 1200 x 600 dpi native resolution with
100% variable content at full press speed.

Scalable design and performance

The HP portfolio of high-speed inkjet products is based
on scalable design principles employing modular printing
and electronic hardware to deliver high-productivity, high-
quality printing solutions with web-width choices, features,
and performance tailored to meet your monochrome to
full-color printing requirements.

Print with the environment in mind

Water-based HP pigment inks and Bonding Agent are
non-flammable and non-combustible®, emit low levels of
volatile organic compounds®?, do not produce ozone, and
contain no detected HAPs®.

Leading print + IT integration

Drawing on decades of HP leadership in printing

and [T, the HP portfolio of high-speed inkjet products
seamlessly integrates printing and IT functions to deliver a
solution that offers operational simplicity, reliability, and
manageability.

HP’s leading IT capabilities, »mbined with its proven
digital print technology, enable direct mail houses,
marketers, and print suppliers to be more relevant, more
productive, and more cost-effective than traditional
solutions. These capabilities quickly translate into
improved business results through offerings developed

to perform in today’s market. The HP portfolio of high-
speed inkjet products achieves superior productivity
while reducing production costs, inventory, spoilage, and

As a global IT leader and the world’s largest technology
manufacturer, HP is uniquely positioned to support your
company’s digital transformation. The HP portfolio of
high-speed inkjet products integrates innovation across
the entire platform, from the HP Bonding Agent and
compatible media and ink, to the printheads, web
handling, and IT infrastructure. This end-to-end approach
enables you to succeed in meeting your customers’
printing needs and goals for business growth.

only at the precise locations where ink is to be printed. waste.

This improves optical density and pigment adhesion to
the paper, reduces strike-through, and provides water-,
smudge-, and highlighter-resistant prints. As you expand your digital production offerings,

HP Solutions expertise can help accelerate your success
and sharpen your competitive edge. HP’s dedicated
Solutions Team works with you to determine your end-to-
end requirements, and recommends a solution customized
to meet the specific demands of your business. Our

HP Smartstream workflow solutions portfolio and our
wide-range of solutions partners offer choices across each
phase of the production process, from pre-press design
and job management to finishing and fulfillment.

To further improve print quality, explore media options
that incorporate paper enhancement technologies into the
paper-making process. These options include uncoated
papers with ColorPRO Technology as well as papers with
jointly developed high-speed coating technology—all
specifically designed for HP pigment inks and the
HP Inkjet Web Press family.

O HP water-based pigment inks and the Bonding Agent are not classified as flammable or combustible liquids
under the USDOT or international transportation regulations, and are non-flammable according to EU Council
Directives 67/548/EEC of 27 June 1967 and 91/689/EEC of 12 December. These materials have been tested
per U.S. Environmental Protection Agency Method 1020 and the flash point is greater than 110 degrees Celsius.

@ Dryer and print zone exhaust systems, along with very low levels of VOC emissions enable an improved print
shop work environment. Customers should consult state and local requirements and regulations.

HP T300 Color Inkjet Web Press

® No ozone products expected based on ink composition and printing technology. The inks were tested for
Hazardous Air Pollutants per U.S. Environmental Protection Agency Method 311 (testing conducted in 2008) and
none were detected. HAPs are air pollutants that are not covered éy ambient air quality standards but that, as
defined in the Clean Air Act, may present a threat of adverse human health or environmental effects.



Case study 1:

CREATING NEW BUSINESS OPPORTUNITIES

The problem

Budget constraints combined with inflexible
print production processes can limit your
offering and ability to achieve higher
customer response ratgs.

Printing generic magfkilings on offset is
a costly and ineffeg oy to achieve a
targeted ROI on ry campaigns.

-1

Person
segment ¥

substantially s, marketers

are opting ach.
The HP G et Web H orm
allows Y8 increase responsee, %, offer

flexible”production options, and create new
business opportunities.

Remove the barriers to digital adoption

* Achieve no-compromise color print quality on a wide
range of standard uncoated offset media with Original
HP pigment inks and long-life HP Thermal Inkjet printheads.

* Add vivid, high-impact color without incurring excessive
costs. You can purchase consumables as needed without
click charges.

* Meet tight mailing deadlines with confidence with the high
productivity and operational reliability of HP Inkjet Web
Presses.

Generic mass mailing with no personalization.

Now the same mailer personalized with VDP.
Response rates increase dramatically.

PEAR THOMPSON FAMILY,

You are all cordially invired to ¢ sbrate with us the
ening of our btest exhibat £ Wlbians of the
Tropics

Please join us on Octo’ G:00 PM
for a special puided tr

Helpu.

fEE-CLI:IﬂI'Jr.IEL

To confirm you. .t
please visit your

www.birdsanct  Replace with 14339

offset

Please Join Us!

You can alsa Al in the below form to pledge your support and
canhmm your attendance foryour guided tour
Mambershin No, 2244330
‘Will you be joining us on Oct 2nd? Yes ] Mol
You are curreritly a gold sponsor. Would you like to maintain
your current membership level or perhaps becomea platinnm
Sponsor?

[ $1000 Platimum Sponsar
10 guest passes, special gilt bag, wvitation to special events
L1 $750 Gaold Sponsor
Free park entrance for the entire tamily, 5 grest passes,
special gift bag, imvitation to special events
1 $500 Silver Sponsor

mvﬁliu:th:lqm:'mlm
Thank you so much for :
e
Dlonationsmay be b dedoctible. .IhE I‘Iﬂ?ﬂlﬁ“ﬂr}r
Consuk mooraxadvisar.
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Ink coverage: 5%




VDP Areas — Case Study 1
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DEAR THOMPSON FAMILY, PIE.’!.SE_IG].II Us! .=‘

You are all cordially imnred to celebrate with us the You can also hllin the below torm to pledge your support and E=

Eflmugmi-nurlatesl'eﬂllht."'J.I:ll{lhlhi'atl'tII!""-' canhimm your attendance for your guided tour .J

Fropics ‘

Please join us on October 2nd at 6:00 PM The Thompson Family E= ‘

Help us preserve the scme of the worlds most , _
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VDP Areas — Case Study 1

Higher relevance can increase
response rates by two fo five times
over a static communication piece.

It's a difference that'can't be
ignored.

14

Transparency

14




Case study 2:

TAKING THE NEXT STEP IN PERSONALIZATION

The problem

Even targeted offers printed in black text
only are easily overlooked or ignored.

The solution

Attention grabbing full color targeted offers
with corresponding relevant images to
improve customer response.

Use dynamic versioning to maximize postal
savings while simplifying production.

Leverage customer data more effectively with
timely and relevant communications.

The ColorPRO difference is striking

Papers with ColorPRO Technology provide noticeably enhanced
print quality compared to standard uncoated offset papers.
The difference is striking:

* Dense blacks, comparable to or better than offset,
remarkable text and solid area fills

* A color gamut, larger than SWOP inks on standard uncoc
offset paper®, produces impressive, vivid results

* Crisp fext-over-color placement enables limitless full-colc
options

(nlnrg -
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TEACHING KIDS TO
LOVE SMOW SPORTS

Little impact is created by personalization that
simply uses black ink.

Taking the next step in digital production, this
same mailer uses location and customer preference
to create highly targeted communication pieces
that are relevant to the recipient. Apply color
variable data to text and images, and print the
entire piece in a single pass. Make your PURLs
stand out more with the use of color.
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VDP Areas — Case Study 2

Background photo
image is also a
VDP area
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VDP Areas — Case Study 2

FAMILY WINTER SPORT FUN
FOR THE JONES FAMILY

THE ANMUAL FAMILY WEEEEND

There are great things planned for this year's Family
Snowboarding Clinic in Aspen. We've created a
program with plenty of individual snow time, along
with lots of great family fun.

David and Jamne, you can build your own schedula
with as many dasses and activities you want_

And Emma and David Jr. will be in their groups with
breaks for famiky fun.

To get all the details, book your stay, and create the
perfect weekend getawsay for your family, go to:
wisw, powderkids.com/ jonesfamilyclinic

PFERFECT FOR EMMA
384 YEARS OL
For our youngest skiers, this program teaches kids

the basics. Your kids will get comfortable using their

equipment in the snow, and have lots of fun domg it

Classes fior this age group last no more than 2 houwrs,

with lunch served foliowing the lessons.

HELPFLL REMINGERS

s (Children must be 3 vears old, potry trainesd snd willind to
|esarm 1o kel and o particgate in sk schoal

» Ages d and under iki for free

» Chaltren's [N Hckets stan ot sje 5 amd go o age 12

« Children ages 13 & over are considered adulls and pay the
aclull price

o Please supphy your children's shoe size, height, and das of

hirrh 1a Felarue Tl fipitally Aditinanl and i Blacemenl

Eapfae I Lo g ril_ 1L ¥ _u_LEs falliie

image is also a
VDP area

Background photo
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SMOWEIDS CLUB — 5 & & YEARS OLD

Simce some kids at this age are already at different

skill lewels, we have di ided classes into 2 groups,
Beginning and Advanc ‘. Appropriate to their skill
level, instrectors will v with kids on developing their
abilities both individu 'd as a group. Classes start
at 10:00 A, and lates e a3 break for a tasty >nd
energy-boosting lunc| q by maore - ning.

Replace with
webpress

Transparency
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GREAT FOR DAVID
POWDERKIDS CLUR — 7-12 YEARS OLD

Divided into skill levels (Beginning, Imtermadiate

and Advanced) students will enjoy level-appropriate
instruction at a fun and fast pace. For our Advanced
class, Snowioarding lessons are also available to those

23

students that qualify. These are full-day classes that start

at 10:00 AM and end at 3:00 PM. We break for lunch and
snacks along the way to keep our energy levels high.

Printed on an HP Color Inkjet Wab Press

Poper typa: Irsmsaionol Fopeg Acoant Opocus with ColarPK Tachnalogy 7O wed, 104 gan

ink corarogee 35.1%



TEACHING KIDS TO LOVE
SNOW SPORTS

THE AMMUAL FAMILY WEEEEND

There are great things planned for this year's Family
5ki & Spa Climic. We know you don't all ski, so0 we've
created a flexible program for Sandy and Bill to enjoy
as much spa or skiing as you like, while Dan and Tim
can ski all day long.

Everyone can build their own schedules, including
some great together time. Kids will b= in their groups,
with breaks for family fun. To get all the details, book
your stay, and create the perfect ski weekend for your
family, go toc

waw. powderkids.com/ timmsfamilyclinic

FOR THE LITTLE OMES — 3 & 4 YEARS OLD

For our youngest skiers, this program teaches kids
the basics. Your kids will get comfortable using their
equipment in the snow, and have lots of fun doing it
Clazses for this age group last no more than 2 hours,
with lunch served foliowing the lessons.

HELFFLL MEMINLIERS

« Children mum be 3 years ald, potey irened and willing Lo
liswier by ke arsdd 1n parReiAEme A ol srhacsl

e A et Ly T T L Tt oy Tt

o Ages 4 and under skd for fres

= Children's lifk tlckets e & age S and go to age 12

& Chilidrar dvmad 1T £ e ave oreid plmrad wedilrs srel soa Pl
Childdrar poes 13 £ o s somilira] mbilie anel foithe

o Plesse supph your children's shoe size, fwight, and date of
biirth, 1o resene the proper equsgment and chiss placement

Al

HP Color Inkjet Web Press

PERFECT FOR DN & TiM FOWDEREIDS CLUE — 7-12 YEARS OLD —
5 & 6 YEARS QLD Divided into skill levels (Beginning. Intermediate

Since some kids at this age are already at different and Advanced) students will enjoy level-appropriate

skiil ieveis, we have divided ciasses into Z groups. instruciion ai a fun and fast pace. For our Advanced

Beginning and Advanced. Appropriate to their skill class, Snowboarding lessons are also available to those

lewel, instructors will work with kids on developing their students that qualify. These are full-day classes that start
abilities both individually and as a group. Classes start at 10:00 AM and end at 3:00 PM. We break for lunch and

at 10:00 AM, and later we take a break for a tasty and snacks along the way to keep our energy levels high.
energy-boosting lunch, followed by more fun learning.
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average order sizes increasing up to

responding spend more money with
24% and higher.

Not only do response rates increase
with personalized direct mail; those
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Case study 3:

IMPROVING THE PROCESS AND ITS EFFECTIVENESS

AT THE SAME TIME

The problem

The two-step process of using preprinted
offset shells is not only expensive and time
consuming, it also places limitations on
response turnaround times.

The solution

Print full-color VDP in a single prinf »ass for

reduced costs and quick turnaroy hecause
there is no warehousing of preg forms
and associated inventory overl st

importantly, increase the imo
messaging w.
relevant imagery.
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Maximize quality and p; > with
high-speed inkjet coate’  "rs

* Working with industry-l' _aing media providers,
HP and our partners jointly develop papers designed to
maximize the quality and performance of the HP Inkjet
Web Press family and HP pigment inks.

* To deliver the many benefits of digital technology, such
as high-speed variable content printing, the jointly
developed high-speed coating technology is formulated
for rapid ink absorption and fast dry times.

* Pigments in HP pigment inks are quickly immobilized
at the paper's surface to provide high-quality printing—
including clear, sharp text and line quality, rich blacks,
and saturated colors—at full press speeds.

Utopia

Ink]et

JALZ ik
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While containing some personalization, this letter was printed in a

double-pass process that doesn't allow for full-color personalization:

First the shell is printed in an offset process; next the variable text is
_ially in black text only

This same campaign, but printed on an HP Inkjet Web Press in a single
pass, allows for full-color VDP.

Even better, this same campaign contains not only full-color variable text,
but also personalized images.
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Replace with
offset

To get the most out of your

R e a1 _

time with us, PJ.EdEE prepare the

following for your appointment.

[ .

= mugeamwmulgmym IRE

= |mformation about the wedding: date, time, venue

= Ay special considerations such e mode of

trenaportation to wedding, or aclivities st wedding

= Selected color scheme
» Mame of wedding coordinatnor
= [etnils of wedking party participenis
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For the Most
Special Day in Your Life

Wedding Blls
1741 Spring Valley
Birmingham, BS 605
441 TM56TED
wwrwweddingblss.coonk

Primied on ofset
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VDP Areas — Case Study 3

Disar Angsla,

Hearifelt congratulatons on your mceat sngegament] Thiz iz truly o apeacil lime n your e, Preparing for one of tha

W am an gl your appmached] Werkdlng Blize st the ecent | wosy Birdel Shaurssn With mary mporbant decisorm
o make, ared af couras wanting bem to all be perfect, we st Waccing Hive am canfcdant that we can rmelos wour
wadcirg an spacial ea & wes meant 1o be.

An ywou o, Weckling Biss speemliess in custom bridal gowns and wadding waar for your antire wadding parby.
Tha night time i sbut working on what will be the moat incredible dress, deskyed st for you, is now. You s
imviied o our shidka fir & no-obgaten consultation with our renowned dess desggrer, Tamara Lasry and our sxpart

bridal canmitant, Midd Johmon.
o B — -

To prepars for iz mesting, we wnuld like to you bring along images of dreases that vau like. We will sisa ba C -
cncimming your aeathetic prefeeneses along with any decia/ | have made with mgands ta bhe wedding Tamam
and Nido's mdemive pgperance s created soms of the iizite dreeses and brides_ And they are rady o
da the wary s foryou.
T rrmlms your sppointment phesse call o . B e o mest Ve e i
ks our time with pwr bricen, »o plassc oo : ;]
Onca again Anpgala, compahuations on your engagy a mesting with you ard besryy a past of
rrmking your special day, sxtraordinary. Replace with Transparency

offset
Mary thanion,
Lannn Jones

Mermgry) Brica| Conzultant
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Background photo
image is also a
VDP area

Background photo
image is also a
VDP area

Background photo
image is also a
VDP area
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VWedding

For Special Day

.= T s ——
- > R i
o ' > - Heartfelt congratulations on your recent engagement to Brian! This is truly a special time in your life. Preparing for one of the
st important and special days of your life can be both exdting and overwhelming.
. ) Angsla, we are so glad you approached Wedding Bliss at the recent Luxury Bridal Showcase. With many important dedsions to
T make, and of course wanting them to all be perfect, we at Wedding Bliss are confident that we can make your wedding as specdial as
- it was meant to be.
U _— As you know, Wedding Bliss specialises in custom bridal gowns and wedding wear for your entire wedding party. With your
\ ) wedding planned for Jume, its the right time to start working on what will be the most incredible dress, designed just for yow. You
i : i are imvited to our studio for 8 no-obligation consultation with our renowned dress designer, Tamars Lawry and cur expert bridal
'~ :> |- consultant, Nikki Johnson.
=— To prepare for this mesting, we would like to you bring along any images of dresses that you like. We will also be discussing
your aesthetic preferences along with any decisions you have made with regards to the wedding. Tamars and Mildds exctensive
== experience has created some of the most exquisite dresses and brides. And they are ready to do the very same for you.
To make your appointment please call our studio at +44 0121 555 £ and we can plan a time to mest. We like to take our time
= with our brides, so please allow 3 hours for this appointment
g ) = Cmce again Angela, congratulations on your engagement. Ve / 1to meeting with you and being a part of making your
- special day, edracrdinary
Many thanks,
Transparency - 3 3

Jason Jones .
== - Replace with
Managing Bridal Consultant
webpress

Thank you for visiting us at the Lioury Bridal Showcase
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Replace with
webpress

Angela & Brian’s

Wedding Bliss Appointment Checklist

[ Images of wedding dresses you Hiee, sppropriate for your
summer wedding

[ Fuact deie ard venne detadls for your June wedding

O Any spedal comesdderatinns mxh ax mede af tranepariation
o wedding, activities at wedding

[ Selected calor schems

[ Nume and aminct detafls of wedding coantinator

[ Details of wedding party participants

Ae(1 1e1d2ds

893 GO

IWediding
DN A,

For and
Special Day

Wedding Bliss
1741 Spring Valley
Birmingham, BS 6135
44 | 23456780

vy wed dinghliss co uk

Prinked on an HP Color inkjet Web Press  Poper fype: Appleics Cootd, Utapla lakfar Mot S0 T, TIé gum
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VDP Areas — Case Study 3

’ Background photo
image is also a

|
l

N VDP area
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Transparency
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Background photo
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Transparency

T Angela 8& Brian's
T  Wedding Bliss Appointment Checklist
[ Imugue of wackding dresses sutinhls Exr an sxturmn waddfing

[ Emsct dute and vemus detulls br ymor Ociabar wadding, along
= with enlor schama

— O Any special conslderatinms such as: maodes of tansporiation tn
wackl ing, or acthritine wt wedding

[ Prefacsaces fir cake deslgn and tasta Special Day

[ Prorin sppolniment, pleass visk our wehshis io view sexsonal
fiowrnen for an October wedd ing

] Namsand comiwrt deiulls of wedding s e

El Nenils of wedding perty pariicipants, alooy with avy pesfmncs
e aiirs

i, e
A

TN

Wedding Bliss
1741 Spring Valley
Birmingham, BS B80S
44 | 34EgTRN
wyrw, wied dinghliss coonk
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Prinked on an HP Color inkjet Web Press  Poper fype: Appiscs Cootd, Utspla lakjar Mot S0 T, TIé gun

Ink covarngee 71.7%
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Wodding
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For Special Day

Dear Angela,

Heartfelt congratulations on your recent engagement to Brian! This is truly a special time in your life. Preparing for one of the
st important and special days of your life can be both exdting and overwhelming.

Angsla, we are so glad you approached Wedding Bliss at the recent & wury Bridal Showcase. With many important dedsions to
] se wanting them to all be perfect, we at Wedding are confident that we can make your wedding asspedal as
it was meant to be,

As you know, Wedding ] th your wedding planned for Ccbobser, its the right
tim ; king o - e tpmid awedding eaigned
just fior the oo cwmed dress designer, Tamara

Replace with : .
webpress ake, and look at some floral schemes to

To make your appointment please call our studio /044 0121 555 1212 and we can pla. 3 time to mest. We like to take our time
with our brides, so please allow 3 hours for this appointment

Cmce again Angela, congratulations on your engagement. We look forward to meeting with you and being a part of making your
special day extracrdinary.

Many thanks,

] BB [|:|J'j =}
Managing Bridal Consultant

Thank you for visiting us at the Lioury Bridal Showcase

In today's internet age, consumers expect
personal, timely, and relevant communication
—or they ignore it. Vibrant full color,
personalized direct mail with targeted
messages fulfills these expectations and drives
higher returns on marketing investments

Prinked on an HP Color inkjet Web Press  Porer fype: Applsios Coote, Utapla lakjat Mot S0 Tar, TIE gen

Ink covarnge 14X




Progressive Profitable Printing




