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fans for brands

Tug of war
twitter. com*









facebook.com*

1.8 mln.









9.3 mln.

The number of audience of the recourse in the Russian Federation, sources: vk.com, forbes.ru, socialbakers.com
vkontakte.ru






odnoklassniki.ru

120 mln.








    70 mln.
Time which we cannot be lost
How much time users spend in social networks
more than twenty hours

22%




10-20 hours

5-10 hours
3-5 hours

1-3 hours

less than one hour

14%






14%


14%



13%

*according to the FOM studies. Russia, 12+. 2011

*according to the comScore studies. 2011

The general Internet audience in Russia is more than 60*mln. people, and more than 88% have accounts in social networks.

Russian people are among the most active users of social networks. Almost the half of them spends more than 5 hours in social networks every month, and about 23 % spend more than 20 hours a month.
It matters  
Are you looking for  information  



If you read about brands in

in social networks, before buying? 
social networks, does it influence your decision 
on buying something?



28 %





No





13% No

 



Yes






Yes

72%







87%

About 28% of the Russian users look


About 90 % of those, who read
for information about brands in social
about a brand in social networks before
networks before buying something. It shows
buying something, confirm, that what was read 
a high level of confidence to 




influenced their choice. 
information posted in social networks - 


Correlating the number of these 
it is higher in comparison with the standard


respondents with the study selection,
level of confidence to advertising. (14%).*


24 % rely on social networks before









making a purchase.

*according to the Rose creative strategy agency and HeadHunter company, Russia, +18, spring 2010.

Visits to social networks

80%

Vkontakte

70%

Moy Mir  15+

60%

Livejournal

50%

Liventernet

40%

Facebook

30%

Twitter

20%

10%

0%


Jan
Feb
Mar
Apr
May
Jun
Jul
Aug
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Nov
Dec

*according to comScore, monthly audience, Russia,

Who are they, the users of the social networks

Sex
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Male


59%

41%

Female


58%

42%

Education


0
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100



Elementary 


36%





64%

education,

incomplete secondary
secondary


64%
36%

education

secondary 


56%





44%




special

incomplete higher,


63%





37%

higher
Age



0

20

40

60

80

100

18-24 y.o



78%



22%

25-34 y.o



68%



32%

35-44 y.o



55%



45%

45-59 y.o



39%



61%

60 y.o and older


16%



84%

Use  social media
Do not use social media



according to VCIOM, Russia, +18

What social networks users are ready to tell about themselves
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Age













Sex









87%
Education









84%
Photo (personal)








71%
Family status









65%
Hobby










64%
Favourite music,








62%
films










51%
Study place









38%
Favourite places








35%
Friends/relatives








33%
Diomicile









32%
Profession









31%
Birth place









31%
Nationality









31%
Traveling









29%
Position









27%
Work place 









25%
Religion









20%
Political views








14%

Services









13%

Income level









10%






Social networks give the opportunity 






for targeting by these data
according to comScore, monthly audience, Russia, 15+
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