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fans for brands 

Study of the social networks

audience

Shares of the social networks market

	twitter
	1%

	facebook
	4%

	odnoklassniki
	27%

	vkontakte
	68%


95 % of permanent Internet users


use social networks.*

77 % of those who occasionally visit the 
Internet use social networks.**

590,000 users visit 5 social networks 

at least once per month.
At least 3,600,000 users go to 

 4 social networks.
At least 11,200,000 users visit 3 of 

them every month.***

*according to the Rose marketing agency and HeadHunter company, monthly audience,
+18, spring, 2010.

**according to the Superjob.ru recruiting portal, monthly audience, 

+18, spring, 2010.

***according to TNS Web Index. Russia,

100,000+, 12-54, December, 2010

Audience of social networks

Total audience of Runet* social networks

scope 63%


scope 84%
Social networks
Runet

December 2009

December 2010
*According to comScore, monthly audience. The whole Russia, 15+

/logo/: comScore

Time spent by users in social networks
	Days per month
	Minutes per day
	Minutes per visit
	Reviews of pages

	15.9


	18.7


	32.7
	25.8
	15.5
	12.1
	1826
	1037

	December
2009
	December
2010
	December
2009
	December
2010
	December
2009
	December
2010
	December
2009
	December
2010


*According to comScore. The whole Russia, 15+ 
/logo/: comScore 

Sex and age groups in social networks
Vkontakte 
Moy Mir 
odnoklassniki

Facebook 
Twitter
Age group share, %

М: 15-24  М: 25-34  М: 35-44  М: 45-54  М: 55+   F: 15-24  F: 25-34  F: 35-44  F: 45-54 F: 55+

*According to TNS Web Index. Russia, 100,000+, 12–54, December 2010

Kinds of activities of the social networks audience
managers
specialists

employees

workers

students

housewives
other workers

no answer
Moy Mir 
Odnoklassniki 
Vkontakte

*According to TNS Web Index. Russia, 100,000+, 12–54, December 2010.

Material status of family

difficult to answer
full prosperity, no limitations in resources
can buy expensive clothes, but not everything we want

enough for food and clothes, but can not buy expensive things
not enough money for food

Moy Mir

Odnoklassniki

Vkontakte

*According to TNS Web Index. Russia, 100,000+, 12–54, December 2010

Territorial location
Far East
Siberia
Ural

Privolzhsky Federal District
South
Northwest

Center

Moy Mir

Odnoklassniki

Vkontakte

*According to TNS Web Index. Russia, 100,000+, 12-54, December 2010

We will gladly answer any your questions. 
+7 (495) 926-77-99
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